
 

 

 

 

 

 

DIGITAL SERVICES 
Third Quarter Report 2023 
Oct 2023 

 

Goals from Master Plan and Library Communications Plan:  
Increase community awareness of library programs and services. 
Provide access to high-quality, relevant materials and resources.  

 

Detailed reports are available at:  
boulderlibrary.org/stats 

  

Team Leads: 
Lisa Holmberg 
Julian Ingram 
Emi Smith 
 

  



 

 

Website & Catalog 
(boulderlibrary.org & boulder.flatironslibrary.org)  

Goal: Provide access to high-quality, relevant materials and resources. (2018 Library Master Plan, p. 67) 
Measure:  Growth in use of web resources by the public. 
  
Trend:  
This quarter, the number of user sessions increased when compared with both the previous quarter and the third 
quarter of previous years. This is a particularly strong showing since we were closed for three holidays this 
quarter. Overall user sessions are up a total of 6% over the third quarter of 2022 showing steady growth over the 
past year. 

   

 

Sessions 3Q 2023 
% 

change 
prior 
year 

3Q 
2022 

3Q 
2021 

3Q 
2020 

Main site (boulderlibrary.org) 194,356 7% 181,608 168,449 174,905 
Catalog (boulder.marmot.org) 161,916 5% 154,716 152,362 139,804 
Total 356,272 6% 336,324 320,811 314,709 

  



 

 

Newsletter 
Goal: Increase community awareness of library and citywide programs and services.  
(2018 Library Master Plan, p.45 and 2022 Library Communications Plan) 
Measure:  Increase newsletter opens and views of news articles on our website. 
  
Trend:  
The bi-weekly newsletter has more than 54,000 subscribers, and the average open rate is close to 40%. Typically, 
we have over 20,000 readers of the newsletter. 

This quarter, the edition on August 9 was the most popular, with the highest number of opens and clicks. The 
subject line was "Library News: Looking Ahead at the Boulder Public Library!" The newsletter featured a blurg 
from the Library District Board of Trustees that linked to a longer article on our website. 

  2Q 2023 
% change 

prior 
year  

2Q 2022 2Q 2021 2Q 2020 

Newsletter Opens 39.49% 5% 37.59% 20.23% 19.46% 
 

 

  
Sent Date Subject Opens % Link Clicks 

Sep 20, 2023, 
8:30:00 AM Library News: JLF Colorado Returns Sept. 21 - 23!  40% 6% 
Sep 6, 2023, 
9:00:00 AM 

Library News: Celebrate International Literature 
at JLF Colorado!  40% 4% 

Aug 23, 2023, 
8:30:00 AM Library News: Reading Buddies is Back!  39% 5% 
Aug 9, 2023, 
9:15:00 AM 

Library News: Looking Ahead at the Boulder 
Public Library 43% 14% 

Jul 26, 2023, 
8:30:00 AM 

Library News: Celebrate the Final Week of 
Summer of Discovery! 37% 3% 

Jul 12, 2023, 
9:00:00 AM 

Library News: Meet the Boulder Public Library 
District Board of Trustees 39% 4% 



 

 

Social Media 
Goal: Increase community awareness of library programs and services. (2018 Library Master Plan, p.45) 
Measure: Post daily on all social media platforms. 
  

Trend:  
In June, our new communications manager started. In August, our social media intern joined the team. Having a 
full staff has allowed our team to post frequently and better highlight our offerings.  However, with more 
frequent posts, it is not uncommon for engagement to drop. There has also been an increase in impressions, 
which means more people are seeing our posts.  

Twitter shows a strong increase in all data points because the library teamed up with other program partners. 
Users on all our platforms enjoy the content shared about the North Boulder Library construction, Your Next 
Great Read and Carnegie’s historical content. 
 

 
 
  

 

 

 

 

 



 

 

 

 

 

 

Top Facebook Posts 

 

Top Instagram Posts 

 

Top Twitter Post 
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