
 

 

 

 

 

 

DIGITAL SERVICES 
End of Year Report 2022 
January 2023 

 

Goals from Masterplan:  
Increase community awareness of library programs and services 
Provide access to high-quality, relevant materials and resources.  

 

Detailed reports are available at:  

���boulderlibrary.org/stats 

  

Team Leads: 
Lisa Holmberg 
Annie Elliott 
Julian Ingram 
 

  



 

 

Website & Catalog 
(boulderlibrary.org & Library Catalog)  

Goal: Provide access to high-quality, relevant materials and resources. (2018 Library Master Plan, p. 67) 
Measure:  Sessions returning to previous levels from 2019 
  
Trend:  
Session numbers continue to show steady growth for both our key websites. While the 
boulderlibrary.org site hasn’t yet returned to our goal of 2019 levels, we saw growth of 8.9% in our 
session totals for the year. 
The Library Catalog sessions grew 4% over the previous year.  
 

Site Sessions 2018 2019 2020 2021 2022 
boulderlibrary.org site 803,128 771,335 653,619 664,466 723,720 
Library Catalog 686,510 721,978 536,210 595,940 620,111 
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Newsletter 
Goal: Increase community awareness of library programs and services. (2018 Library Master Plan, p.45) 
Measure:  Increase newsletter opens. 
  
Trend:  
The 2022 email newsletter ended with an open rate of 37%, which is 72% increase from the previous 
year. Factors contributing to this jump include registering our domain with Google Postmaster, the 
campaign to create a library district and the return of programs like JLF.  
 

Continued Increases in Newsletters Opens 

  2022 
% change 
prior year 2021 2020 

Newsletter Opens 37.00% 72% 21.49% 21.33 
 

Top 10 Newsletters by Percent Opened 

Sent Date Subject Opens % Link Clicks 

Nov 22, 2022, 10:14:00 AM Library News: A library district is coming! 40.58% 4.33% 
Sep 14, 2022, 4:00:00 PM Library News: The 🎇🎇greatest literary show on Earth✨ ret… 39.75% 3.29% 
Nov 9, 2022, 10:41:00 AM Library News: ☕ New Cafe Coming Soon! 39.75% 4.84% 
Sep 28, 2022, 9:43:00 AM Library News: Storybook Character Contest! 38.63% 4.64% 
Oct 26, 2022, 10:00:00 AM Library News: We need your support! 38.42% 3.57% 
Aug 31, 2022, 10:00:00 AM Library News: 🎆🎆 What's all the buzz about? ✨ 38.32% 2.79% 
Aug 17, 2022, 10:45:00 AM Library News: ⭐ The last events of summer! ⭐ 38.21% 2.32% 
Oct 12, 2022, 10:00:00 AM Library News: 💀💀 Celebrate Día de los Muertos! 38.13% 2.45% 
May 11, 2022, 3:25:00 PM Library News: Plan your summer fun! ⭐ 38.06% 2.69% 
Jun 22, 2022, 10:05:00 AM Library News: ⭐ Help us read 2 million minutes! ⭐ 37.47% 2.50% 



 

 

   

Social Media 
Goal: Increase community awareness of library programs and services. (2018 Library Master Plan, p.45) 
Measure: Post daily on all social media platforms. 
  
Trend:  
Facebook remains one of our strongest ways to engage and reach users.   
User engagement on Instagram remains strong because of programs like Your Next Great Read, but also 
to the hard work of the social media team to post new stories regularly. 
Twitter engagement continues to drop. However, when compared with similar organizations our Twitter 
engagement numbers are strong.  
 

 
 
 
 
 
 
 
 
 
 



 

 

Top 5 Posts of 2022 

As we know from our data, posts 
about local news or local spins on 
national trends do well on all the 
platforms. Our followers greatly enjoy 
local history stories and posts. The 
following screen shots are of our most 
successful posts this year across all our 
platforms.  
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