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Website  

The number of new users and sessions have increased since Q1 2022. Pageviews and session duration are also up 
from last year.  As noted in previous reports, nearly half of all visitors access the site via a mobile device or tablet.  
Most patrons continue to find materials via organic search, indicating Carnegie’s digital collections remain easily 
accessible to search engines.  Goals for 2023 include ensuring the website adheres to new accessibility standards.  
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Social Media  

Social Media remains an important component of outreach. On Facebook, local history themed posts achieved 
“highest reactions on a post” and “highest comments on a post”. Similarly, on Instagram, Carnegie’s posts earned 
“highest reach on a post” and “highest likes on a post”. Popular content on Twitter this quarter included Pearl 
Street in the 1960s and Boulder’s African American history.  
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Videos produced by Carnegie remain popular on YouTube.  Nine of the top twenty videos this quarter feature the Maria Rogers Oral History 
Program (MROHP). “MROHP Shorts: Hippie Invasion, Boulder, CO” is a perpetual favorite.   

 

 



  



Digital Public Library of America (DPLA) 

Item views, click throughs, users, and sessions all decreased in comparison with last quarter (Q4 2022).  
Popular materials continue to include several interviews from the Maria Rogers Oral History Program. 
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