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Website  

The number of users and sessions both increased this quarter in comparison with Q4 2021 and pageviews remained 
consistent. As noted in previous reports, half of all visitors access the site via a mobile device or tablet.  Most 
patrons continue to find materials via organic search, indicating Carnegie’s digital collections remain easily accessible 
to search engines.  “Camera clippings and photos”, a finding aid for the Boulder Daily Camera collection, ranks 
among the quarter’s top pages; this is consistent with materials pulled for patron appointments. Goals for 2023 
include ensuring the website meets accessibility standards.  
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Social Media  

Social Media remains an important component of outreach. In comparison with the previous quarter, comments on 
posts tagged “Lib-Local History” are up on all three platforms (Facebook, Twitter, and Instagram). Please note, 
“Lib-Local History” was mistakenly used for a few Your Next Great Read posts, which may skew the data. The top 
posts on each platform for “Lib-Local History” (below) indicate the popularity of photos from the 60s-70s, images 
from notable local events, and unique ephemera including menus.      

 



 

Videos produced by Carnegie remain popular on YouTube.  Seven of the top twenty videos this quarter feature the Maria Rogers Oral History 
Program (MROHP). “MROHP Shorts: Hippie Invasion, Boulder, CO” is a perpetual favorite.   

 



  



Digital Public Library of America (DPLA) 

Item views, click throughs, users, and sessions all increased this quarter with visitors from eleven states as 
well as France.  Popular materials continue to include several interviews from the Maria Rogers Oral History 
Program and images of railroads and locomotives.      
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